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          NOVEMBER 9-11, 2010 – LAS VEGAS, NV

Email completed form to: submissions@telcotvonline.com 

Use Subject Line:  SPEAKERLASTNAME_SESSIONNAME
Deadline: Midnight Eastern Time Thursday May 27, 2010
(Yes, we extended it a couple of days!)


SPEAKER NAME:

SPEAKER TITLE:

SPEAKER COMPANY:

SPEAKER COMPANY URL:  

SPEAKER EMAIL:

SPEAKER PHONE:

SPEAKER ADDRESS:

PR/HANDLER NAME (if applicable):

PR/HANDLER COMPANY:
PR/HANDLER EMAIL:
PR/HANDLER PHONE:
SPEAKER BIO  (100 words)


SPEAKER’S COMPANY DESCRIPTION (100 words) 

Working Title for Your Proposed Session


Session Description.  What’s this session about? What will people learn? What are the key take-aways and why is this important and relevant today? (300 words) 


Who is your target audience?  (You may highlight as many as apply) 
· Engineering Staff
· Marketing Staff/Business Development Staff
· Operations/Customer Support Staff
· Executive Management

·  Other _________________________________
The session I’m proposing fits best into the following track:

Content Strategies: 
Content acquisition has always been a challenge for telecom service providers, but the proliferation of online video content has complicated the content picture even further. Video service providers need to be more creative in assembling their content strategies and consider more partnership offerings as well as new ways of working with content owners to package content and guarantee quality-of-service. This track will focus on means of acquiring content that support profitable video service offerings, and explore the many options and business models available today.

Thriving in a Competitive Environment: 
The competition for video services is no longer limited to cable and satellite providers. Over-the-top video delivery by content owners, new services that deliver content over broadband pipes and even Internet-capable TV sets and other customer premises equipment loom as potential competitors to telecom service provider video offerings. At the same time, pending legislation could influence how service providers use their broadband pipes to deliver content. This track will explore the shifting competitive environment and strategies for succeeding in the new marketplace.


Video Technology: 
The technology deployed to deliver video – both in the network and on the customer premises – is constantly evolving. From the emergence of 3DTV to the latest in 10-Gigabit Passive Optical Networks, this track will explore technology developments on all fronts of the video market.


Managing the Subscriber Experience: 
Providing an IP service bundle built around video puts telecom service providers at the heart of the new digital home. This new status opens up opportunities but also poses new challenges. Service providers must be able to proactively monitor the “Quality of Experience” and deliver on promised service quality, while often becoming the first line of defense against a wider range of consumer issues. This track will explain both the new technology and cultural transformation necessary and the potential new business opportunities.

New Revenue Options: 
Multiple new markets are opening up that rely on IP connections into digital homes, including smart grids, telemedicine, e-government initiatives, and new media delivery over home networks. While these new services are looming, the role of the broadband service provider in helping deliver them is not yet clear. This track will examine the ways service providers can explore these new revenue opportunities and avoid becoming merely the pipe that enables others to profit.



Other

Do you have suggestions on additional co-panelists/presenters for this session?


Any additional information you would like to share?
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